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Instructions: Answer Question ONE and any other Three questions 

Question One 

i) As a new marketing manager, you have been requested to explain to the management when 

they should be having a marketing budget every year. In you presentation explain to them 

the importance of marketing not only to the organization but also to the society (15 marks) 

 

ii) Marketing intelligence is paramount to the success of any organization. Explain the reasons 

why it is important for a marketing manager to always scan the environment to acquire this 

intelligence.              (5 marks) 

 

iii) An organization may use many channels to distribute their products in a market. However 

it’s crucial that they select a channel that will help them achieve their objectives. Discuss 

some of the factors that are likely to influence the choice of a distribution channel  

                (5 marks) 

Question Two 

Organizations are sometimes quick to select the market in which to operate. With your 

knowledge of Marketing segmentation and its importance in market targeting, discuss some of 

the critical questions whose answers must be “yes” for segmentation to be undertaken. 

     (15 marks) 

Question Three 

Your organization has recently introduced a new product to add into their product line.  Discuss 

some of the objectives that the organization may have in developing new products.    (15 marks) 

 

Question Four 

Organizations that fail to plan for their operations deliberately set themselves to fail.  

a) Discuss the steps that need to be followed in developing a marketing plan (8 marks) 

 

b) Discuss the importance of having a marketing plan in an organizations      (7 marks) 

 

Question Five 

Promotion acts as a powerful tool and creates a link between the marketing organization and 

consumers. Discuss the guidelines for designing effective promotion strategy       (15 marks) 

END 

 


