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COMM 211

INSTRUCTIONS
Answer Question One and any other Two questions
Do not write on the question paper

QUESTION ONE

a) Differentiate between the following terms as used in desktop publishing. (8 marks)
)} Master page and page layout
i) Electronic and virtual pages

b) Explain any six components of desktop publishing. (12 marks)

c) Discuss the application of desktop publishing in mass media. (10 marks)

QUESTION TWO
a) State any three advantages that a desktop publishing software has over a word processor
(6 marks)

b) Analyse the importance of page layout in desktop publishing. (14 marks)

QUESTION THREE
a) Discuss any five visual communications that can be created through DTP and their
functions. (10 marks)
b) You have been asked to produce your school’ brochure. Describe any five design

processes you would consider before you design your document. (10 marks)

QUESTION FOUR
a) Analyse the relationship between the purpose of a publication, the audience of the
publication and the layout of the public. (12 marks)
b) Discuss any four design principles one should consider when preparing a desktop
publication. (8 marks)

QUESTION FIVE
a) You have been asked to design a magazine publication. Discuss five techniques you
would employ to increase the overall legibility of the publication. (10 marks)

b) Highlight on the hardware and software requirement for desktop publishing. (10 marks)
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